
Evidence of this individuality surfaced in the results 
of a recent study conducted by Y-Pulse and The 
Culinary Visions Panel. The study revealed that 

Younger Millennials tend to forego regular meals, 
preferring instead to snack as they go about their day. 
Typically, they purchase those snacks, which Include 
baked goods, on the go. Middle Millennia Is also 

purchase their snacks on the go, but do most of their 
snacking in the late afternoon. Older Millennials prefer 
midmorning and late afternoon snacks and are more 

likely to pack snacks while out and about.


