
“Healthfulness is one of the mega trends in 
food, and we’re trying to find out how that 
translates at the deli,” says Sharon Olson, 
principal of Olson Communications, Chicago, 
IL. “It may or may not be true that people are 
looking for healthier food at the deli. In our 
survey of casual dining establishments such 
as Chili’s, Applebee’s and Outback, there as Chili’s, Applebee’s and Outback, there 
was a direct opposite relationship between 
what people said they thought was healthy 
and what they thought they would eat. In 
restaurants people talk and behave 

differently.”


