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The faST-CaSual CuSToMer
Those who purchase food from fastcasual restaurants stand out in distinct
ways from those who purchase from
other restaurant segments, according
to the report Mindful Dining: How
Consumers’ Values Influence Their
Menu Choices, January 2015,
published by Chicago-based Culinary
Visions® Panel. Here is a breakdown of
the fast-casual customer:
• At 42%, men are slightly more likely
than women (38%) to have visited
a fast-casual restaurant in the past
30 days.
• Millennials (52%) are much more
likely to visit fast casuals than are baby
boomers (28%) and seniors (29%).
• Households with 3+ members are
more likely to visit fast casuals
(47%) than are single-member
households (34%).

Simpson and others point out that the economics of o
better than those of a casual restaurant. For example, P
square feet and uses an oven that doesn’t require ventin
• 70% of fast-casual customers
ratio, it’s quite attractive,” he says.
consider themselves advocates
Even more price-attractive is what Tim Murphy has up
for responsibly produced foods,
compared to the 59% average.
in the restaurant industry, including as CFO for the Central
• More fast-casual customers could
and working for such other heavy hitters as Walt Disney W
be considered “foodies” than those
Group, which owned Denny’s, Hardee’s, El Pollo Loco
who purchase from other foodservice
creative ideas, he founded restaurant-in-a-shipping-contai
venues, considering 57% of fastcasual customers usually or always
Florida. The first unit is scheduled to open this month ne
like to try new dishes and flavors
Florida, Orlando.
compared to the 43% average.
The fast-casual concept will focus on healthy, organic
• More fast-casual customers (22%)
a lifestyle
that educates about health and exercis
order astyle
healthyin
item
the
Findtypically
your new
theon2015
Happy
Chefbrand
catalog.
menu, compared to the 16% average.
company can outfit and design the outside of a shipping c
to look similar to the surroundings in which it will ope
Get your look.
five years as a short-term goal, happychefuniforms.com
and eventually scaling it

THE LOOK YOU’VE BEEN

LOOKING FOR

