
NEW  CONSUMER  RESEARCH  FROM

THE  MINDFUL  D IN ING

IN IT IAT IVE®  PO INTS  TO

RES I L I ENCE  FOR  CAFE  CULTURE

 

53%
of  consumers  surveyed  sa id  they

have  changed the  restaurants
they  pat ron ize  based  on  how

employees  have  been  taken  care
of  dur ing  these  d i f f icu l t  t imes

 

77%
are  choos ing  to  pat ron ize

restaurants  that  suppor ted  the
loca l  communi ty

 

63%
prefer  to  order  menu i tems that
te l l  them where  the  ingred ients

come f rom
 

64%
say  they  are  wi l l ing  to  pay  more

for  e th ica l ly  produced meals
 


